
Elliott Parry[                ]

Mobile:     	 07756247273		

Email:	 	 parry.elliott@googlemail.com		

Website:	 elliottparrycreative.com

A highly driven and motivated creative with over 
7 years experience who thrives on taking ideas 
from concept through to execution. The creative 
challenge enables me to push both myself and 
the boundaries whilst striving to produce the 
best possible outcome. Educated in both Graphic 
Design and Creative Advertising I can develop big 
conceptual ideas; underpinned with human centred 
insights, through to the execution of print ready 
artwork and digital assets. 

I am a grounded, amicable and engaging self-starter 
who is content to work both individually, as part of 
a creative team and with external creative partners. 
I am comfortable and confident presenting high 
quality work to clients that exceeds expectations 
often within the constraints of guidelines and 
regulations. My passion for the industry spreads 
to attending industry events and supporting the 
next generation of creatives by providing voluntary 
mentorship to students undertaking the BDes 
(Hons) Graphic Design.  

[Details]

[Experience]

2021 (March) - 2026 (April)
The & Partnership - Art Director 
Edinburgh & London

Developed best-in-class creative and design 
solutions from idea to final execution working 
primarily on the NatWest Group account. 
Generating original, creatively ambitious solutions 
to complex industry regulated (FPA) briefs from 
ATL Social media, DRTV and emails campaigns to 
BTL campaigns. Elevating the standard of craft 
whilst collaborating with copywriters and other 
creative practitioners, ensuring work followed brand 
guidelines and the clients tone of voice.

Key Achievements

- Led on the 2025 NatWest Rooster Money DRTV  
and social campaign which out-performed the 
original brand version, increased purchase by  
14% and got 23million impressions and 1.3 million 
views on social media. 

- Increased NatWest’s favourability by 4pts a figure  
6 times higher than financial services average 
through a social media campaign celebrating the 
bank’s partnership with Team GB during the Paris 
2024 Olympics.
 
- Part of “Design Review” a team of Senior Creatives 
who for 4 years ensured the creative team of 30 
(Designers, Art Directors, Copywriters and a Film 
Team) followed NatWest Group brand guidelines 
and all agency output was both on brand and tonally 
correct before going live.
 
- Contributed to pitch work for clients including 
NatWest, Toyota, M&M’s and Big Yellow Storage. 

- Played an active role in “High Vis Creatives”  
an agency wide program to help up and coming 
creatives through mentorship and portfolio 
reviews. 

2021 (January) - 2021 (May) 
Graphic Design Lecture Assistant 
Edinburgh Napier University

A remote role during the pandemic to help and 
support Graphic Design lecturers to deliver virtual 
academic classes. Develop creative briefs, support 
students by providing feedback on their work, 
offering industry insights and pastoral support  
when required.  

Key Achievements

- Helped guide new 1st year students through  
a challenging remote first year, giving constructive 
feedback and advice both pastorally and on work 
whilst helping with presentation techniques  
and skills. 

- Supported students tackle briefs for “live” clients 
from a branding project with 1st/2nd years for a 
Edinburgh theatre festival (StagEd) and social media 
campaign with 4th years for George Asda  
(In conjunction with Dentsu Agency) 

- Assisted 4th year students with their major degree 
show projects offering advice, feedback and ideas  
on work from their chosen themes including sexual 
violence on Orkney to the branding of a food festival  
“Culture Scran” raising awareness of minority  
cultures in Edinburgh.  

- Prepared 3rd and 4th year students to navigate 
their final years and ensure they felt equipped for  



life at university through portfolio reviews, 
mentorship and Q&A sessions about the industry. 
 
- Received positive student evaluations on course 
evaluation forms.  

2019 (January) - 2020 (August)
Three Part Story (Innovation Digital) -  
Content Creative
Glasgow

Assisted in the development and production of 
engaging content for clients from social media posts 
to website content. Additionally helped to position 
and expand the creative offerings of the agency 
into more conceptual campaign creation and social 
media work utilising my art direction and creative 
ideation skills to do this.

Key Achievement 

- Created a campaign that helped a scientific 
organisation (IOM) celebrate 50 years of ground-
breaking research to both its industry peers and 
the public, by creating 50 unique pieces of artwork 
which lead to a 49% increase in lead generation, 
a spot at glasgow science centre (being seen by 
360,000 members of the public) and commended 
and presented to the now First minister at Scottish 
Government.   

- In partnership with a third party design agency 
(Jam Hot) we created a website/social media launch 
campaign for leading cancer charity Worldwide 
Cancer Research which resulted in 90% increase in 
donations YoY and 2x site donations.

- Helped to rebrand and re-position the agency  
from a digital focused agency (Innovation Digital)  

[Internships 2017-2018]

[Skills]

After graduation I was fortunate enough to  
obtain a number of Internships which supported 
the application of knowledge and skills from my 
academic programme of study. Also provided great 
insight into the profession and the work of varying 
sized agencies.  

Frame Advertising Agency - Creative
Glasgow

The Gate Advertising Agency - Art Director
Edinburgh

Union Advertising Agency - Art Director
Edinburgh

Hard Skills - Adobe Creative Suite (InDesign, 
Photoshop, Illustrator, After Effects, Premier Pro) 
Figma, AI image and copy generation (Google 
Gemini/Nano Banana, ChatGPT, WPP Imagine),  
Microsoft Suite (Word & Powerpoint), Google Docs  
& Slides, Stensul Email Platform. 

Art Direction & Design - Concept Ideation & 
Development, Creative Direction, Storyboarding, 
Social Media (Including best practise and safe zones) 
Asset Creation, Photography Direction, Industry 
Collaboration (working with photographers, editors
and directors), AI image production, Typography, 
Print and Digital layout and design, Editorial Design

Soft Skills - Team Player, Eye for detail, Strategic 
thinker, Budgeting, Good time management,  
Internal stakeholder & client presentation,  
Project management and mentorship. 

[Education]

[Industry Awards]

2016 - 2017  
MSc Creative Advertising : Pass
Edinburgh Napier University

2011 - 2015  
BDes(Hons) Graphic Design 2:1
Edinburgh Napier University

2020  
The Nods Creative Awards
Finalist - Young Creative of the Year

2017  
You Can Now (YCN) Student Awards
Commendation for the Thirsty Planet Brief
Creative Conscience Awards
Advertising Category - Gold Award
IPA Scotland Student Awards
3rd Place Prize for “Cant Retouch This”

2015  
D&AD New Blood Festival
Edinburgh Napier Best in Show Stand
Student StarPack Awards
Silver Award - Grow your own herb kit.

2007 Daily Telegraph Newspaper
Silver Prize - Photography Competition

to a multi-disciplinary creative agency  
(Three Part Story). 


